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Overview

• Football Player Profile

• Pro Athlete Challenges

• Football Player Profile In 
Summary

• Winning Career Moves -
Book Interview Overview
3 Purpose   

3 Approach  

3 Benefits

• List of Potential 
Players

• Target Audience

• Timing

• Who We Are

• Benefits to You

• How We Get Started
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NFL Player Profile

High School
Football

College
Football

Pro      NFL

1,000,000 100%

130,000 13%

1,760 .01%
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Pro Football Player Profile

• Typical players are released in less than 3 years

7-10 years
4%5-7 years

10%

10+ years
2%

1-3 years
60%

3-5 years
24%
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Pro Football Player Profile

• 15+ year career focus

• Travels extensively

• Sees name in the media headlines 

• Identity is wrapped around the game

• Lives in or near top 10% income level

• 20-25 years old
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1. Spend 50-60 hours a week focused on football

2. Lead highly structured lives that are dictated by coaches

3. Required to make nutrition and exercise disciplines an 
essential part of their daily and weekly schedule

4. Have immediate and serious consequences if their behavior 
does not conform to team standards

5. Have a primary social network limited to a connection with 
the game

Pro Athlete Challenges
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6. Viewed as celebrities/entertainers by most fans & casual 
business contacts (star treatment)

7. Have limited work experience

8. Have (in some cases) incomplete college educations, or lack 
a real passion for what they studied in college

9. Have been rewarded their whole lives for athletic/physical 
accomplishments verses “off-the-field” career pursuits

10. Have (in some cases) little to no identity with who they are 
outside of football

Pro Athlete Challenges
continued
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Pro Football Player Profile - In Summary

3 Spend significant time and energy thinking about and 
participating in football and other sports

3 Ignore the realities of playing in the League 
(NFL = Meaning “Not For Long”)

3 Have little or no self-worth outside of football

Pro Football Players:
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Player Profile - In Summary
continued

3 Experience depression if unable to pursue and maintain a 
career as a professional athlete

3 Surrounded by family & friends who identify with the player 
as an athlete (and the life of an athlete)

3 Find it difficult to identify and/or articulate real interest in
exciting career possibilities outside of professional football

Pro Football Players:
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Winning Career Moves:
Pro Football Players who successfully transitioned 

from the playing field to the Boardroom 

Book Purpose

Introduces positive examples of pro football players who have

successfully made the transition from the playing field to off the 

field careers and businesses.  Shares compelling stories and 

concrete examples of how these players and have positively 

impacted the lives of others through their business endeavors 

and in their communities. 
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Personal interviews will be revealed on how ex-pro's have dealt 
with the transition of leaving their career on the gridiron behind. 
Specific insights will be shared about how players made the 
transition and what challenges they faced in the process. Readers 
will be given a glimpse into the athletes new world of work 
outside of sports and what experience & or specialized training 
may be needed to pursue specific professions.

Winning Career Moves:
Pro Football Players who successfully transitioned 

from the playing field to the Boardroom

Book Approach
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3 Helps active and former pro athletes, and student athletes identify with the 
realities and emotions of leaving their sports world and identity behind

3 Gives examples of skills and techniques required to identify new career 
interests outside of sports

3 Explains proven success techniques to accelerate a positive transition

3 Shares examples of various careers and what it takes to succeed

3 Gives the general reader some positive examples of professional athletes 
making a difference in careers, their communities, and their family lives

Winning Career Moves:
NFL Players who successfully transitioned from 

the playing field to the Boardroom

Book Benefits
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Potential Players to be Interviewed

Player  Name/Team Current  Company/T i t le / Industry Col lege Attended NFL Career

1 . Dick Anderson
Miami  Dolph ins

T o p  T e l e c o m , Sr .  V ice  Pres ident
Te lecommunica t ions

Univ .  o f  Colorado 1968  -1972

2 . Car l  Banks
NY Giants

New York  Jets ,  Direc tor  o f  P layer  Deve lopment
Sports/Enter ta inment
GII I  Apparel ,  Pres ident /CEO
Ath le t ic  Appare l

Michigan State 1984  -1995

3 . Dr.  Lem Burnham
Philadelphia Eagles

Nat ional  Footbal l  League ,  VP P layer  Programs/Employee D e v .
Sports  Industry  Adminis t rat ion

US Int ' l /Cal  Western 1974  -1980

4 . Gary  Cuozzo,  D.D.S.
New Or leans Saints

Private Practice,  Dent is t
Or thodont ics

Univ.  of  Virginia 1963  -1972

5 . Issac Curt is
Cincinnati  Bengals

Winegardner  &  Hammonds  Inc . ,  National  Sales Director
Sales

San Diego State 1973  -1984

6 . Wil l ie Davis
Green Bay Packers

Business Execut ive
Bus iness

Grambl ing Sta te 1956  -  1969

7 . Mike Di tka
Ch icago Bears

New Or leans Saints ,  Coach
Sports  Industry

Univ.  of  Pi t tsburgh 1961  -1972

8 . Fred Dryer**
L A  R a m s

Actor
Enter ta inment  Industry

El  Camino Col lege 1969  -1981

9 . Dave  Duerson
Chicago Bears

Fair  Oaks Farms, Inc. ,  Pres ident /CEO
Inst i tut ional Foods

No t re  Dame 1983 -  1994

10. Mel  Farr
Detroi t  L ions

Mel  Farr  Automot ive  Group,  Pres ident /Genera l  Manager
Auto Sales

U C L A 1967 -  1973

11. Dr.  John Frank
San Francisco 49s

Private Practice,  Doctor ,  In ternal  Medic ine
Med ic ine

Ohio State Univers i ty 1984  -1988

12. Ern ie  Green
Cleve land Browns

Ernie Green Industr ies,  Business Owner
Suppl ier  o f  auto par ts  manufactur ing

Univ. of Louisvi l le 1962  -1968

13. Bob Gr iese
Miami  Dolph ins

ABC Spor ts ,  B roadcas te r
Telev is ion

Perdue 1967 -  1980

14. Archie Gri f f in
Cincinnati  Bengals

Ohio State Univers i ty ,  Assistant  to Athlet ic  Director
Col lege admin is t ra t ion

Ohio State Univers i ty 1976  -1982

15. Don  Hasse lbach
New England Pat r io ts

Reebok Internat ional  L td. ,  VP Product  Market ing
Suppl ier  of  ath let ic  footwear,  apparel ,  and equipment

Univ .  o f  Colorado 1977  -1985
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Potential Players to be Interviewed
continued

1 6 . C r a i g  J a m e s
New Eng land  Pa t r i o t s

C B S  S p o r t s ,  B r o a d c a s t e r
Te lev is ion
P C N  B r o a d c a s t i n g  S c h o o l ,  O w n e r
E d u c a t i o n / J o b  P l a c e m e n t

S o u t h e r n  M e t h o d i s t
Un iv .

1 9 8 4  -  1 9 8 8

1 7 . J o h n  J e f f e r s o n
S a n  D i e g o  C h a r g e r s

Un ive rs i t y  o f  Kansas ,  D i rec to r  o f  L i fe  Sk i l l s
Co l lege  A th le t i cs

A r i zona  S ta te 1 9 7 8  -  1 9 8 5

1 8 . G e n e  J o h n s o n
Ph i l ade lph ia  Eag les

J e t C o m  I n c . ,  V P  S a l e s  &  M a r k e t i n g
Pr in t ing  supp l ies

Un iv .  o f  C inc inna t i 1 9 5 9  - 1 9 6 1

1 9 . J i m m y  J o n e s
N e w  Y o r k  J e t s

Reebok  I n t e rna t i ona l  L t d . ,  Execu t i ve  VP  Human  Resou rces
Supp l i e r  o f  a t h l e t i c  f oo twea r ,  appa re l ,  and  equ ipmen t

Wich i ta  S ta te 1 9 6 9  -  1 9 7 3

2 0 . Er ic  Katt is
C inc inna t i  B e n g a l s

K a t t i s  S p o r t i n g  G o o d s ,  B u s i n e s s  O w n e r
Spor t ing  goods  re ta i l e r

Un i v .  o f  M ich igan 1 9 8 6  - 1 9 9 2

2 1 . J i m  Ki ick
M i a m i  D o l p h i n s

K i i c k  S p o r t s  P r o m o t i o n s ,  P r e s i d e n t
Spor t s  Marke t i ng /Even ts

U n i v .  o f  W y o m i n g 1 9 6 8  -  1 9 7 7

2 2 . Wi l l ie  L a n i e r
K a n s a s  C i t y  C h i e f s

F i rs t  Un ion  Bank ,  V i c e  P r e s i d e n t
B a n k i n g

M o r g a n  S t a t e  U n i v . 1 9 6 7  -  1 9 7 7

2 3 . S teve  L a r g e n t
Sea t t le  S e a H a w k s

S t a t e  o f  O k l a h o m a ,  U S  C o n g r e s s m a n
Pol i t ics

U n i v .  o f  T u l s a 1 9 7 6  -  1 9 8 9

2 4 . G r e g  Prui t t
O a k l a n d  R a i d e r s

P r u i t t - V a u g h n  &  A s s o c i a t e s,  P r e s i d e n t / C E O
Ath le te  Rep resen ta t i on

U n i v .  o f  O k l a h o m a 1 9 7 3  -  1 9 8 4

2 5 . L y n n  S w a n n *
P i t t sburgh  S tee le rs

A B C  S p o r t s ,  On  A i r  Pe rsona l i t y /Repo r te r
Broadcas t ing

U n i v .  o f  S o u t h e r n
Cal i forn ia

1 9 7 4  - 1 9 8 2

2 6 . H o w a r d  Twi l ley
M i a m i  D o l p h i n s

S e l f  E m p l o y e d ,  F inanc ia l  Consu l t an t
F inanc ia l  Se rv i ces
(Fo rmer  owner  o f  30  A th le tes '  Foo t  S to res )

U n i v .  o f  T u l s a 1 9 6 6  - 1 9 7 6

2 7 . P a u l  Warf ie ld
M i a m i  D o l p h i n s

J E M E S C O ,  I n c . ,  Pres iden t
S p o r t s  M a r k e t i n g

Oh io  S ta te  Un i v . 1 9 6 4  - 1 9 7 7

2 8 . G e n e  W a s h i n g t o n
S a n  F r a n c i s c o  4 9 s

N a t i o n a l  F o o t b a l l  L e a g u e ,  Sr .  D i rec to r  o f  Foo tba l l  Deve lopmen t
Spo r t s /En te r t a i nmen t

Stanford 1 9 6 9  - 1 9 7 9

2 9 . J o e  W a s h i n g t o n
W a s h i n g t o n  R e d s k i n s

P e p s i  B o t t l i n g  C o m p a n y ,  V P ,  N .  A m e r i c a  S a l e s
Supp l i e r  o f  so f t  d r i nks  and  food  se rv i ces

U n i v .  o f  O k l a h o m a 1 9 7 6  - 1 9 8 5

3 0 . R e g g i e  W i l l i a m s
Cinc inna t i  B e n g a l s

W a l t  D i s n e y  W o r l d ,  Vice  Pres iden t  o f  Spor ts
E n t e r t a i n m e n t

D a r t m o u t h 1 9 7 6  - 1 9 8 9

3 1 . C h r i s  Z o r i c h
C h i c a g o  B e a r s

Pr ivate  Pract ice ,  At to rney
Lega l  Se rv i ces

N o t r e  D a m e 1 9 9 1  - 1 9 9 5
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Target Book Audience

• Professional Football Players 
(Active & Retired)

• Other Professional Athletes 
(Active & Retired) 

• College Student Athletes

• High School Student 
Athletes

• Parents & Friends of Active 
& Former Athletes

• Professional Sports & 
Fitness Organizations

• NCAA & Other Sports 
Support Organizations 

• Sports Psychology Majors, 
Teachers, and Counselors

• Individuals Seeking Career 
& Life Transition Advice

• Individuals Interested in 
Sports, Careers, & Business
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Project Timing, 2003 - 2004 

5. Book Editing

6. Manuscript Complete

7. Production & Distribution

8. Deliver Book to NCAA, Pro 
Teams, Leagues, Union, Agents

    Aug/Sept Oct. Nov Dec. Jan. Jan. Feb Mar Apr
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Who We Are 
The Winning Career Moves - Book Team

Sports Professionals 
I N C O R P O R A T E D 

S P 

Cindy Bent, Interviewer 
Writer, Editor

Guy Troupe, 
Interviewer, Contributor

Tom Kowalski, 
Interviewer, Contributor

Kirk Dixon, SPI
Book Owner, Producer
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Benefits To Players Interviewed 
for Winning Career Moves 

3 Have an opportunity to highlight their professional football  story
3 Be able to share their positive athlete story and their current 

business success profile
3 Have a potential impact in the future career choices of student & 

professional athletes by modeling solid transition ideas and advice
3 Make a difference in changing the general public’s view of athletes
3 Receive five complimentary copies of the book
3 Have an opportunity to participate in other NFL & Sports 

Professionals, Inc. (SPI) related business networking activities

By being involved in the WCM book former players will:
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How Former Players Get Involved

q Review Interview Questions and think of possible answers prior to 
the actual interview

q Confirm date, time, and location of interview

q Sign Book Release Form

q Meet with Interviewer (s). The time commitment is approximately 
3-4 hours (1st interview), and two short follow up calls

q Confirm book content is correct during manuscript draft phase

q Contribute photos (s)


